
Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.



Copyright (C) 2002 Nuri Media Co., Ltd.


	Reading Rationality of Decision-Making Called Site Selection : the Case of Sematech
	Introduction
	Basic Concepts
	Rationality and Political Feasibility
	The Neoclassical Industrial Location Theory

	The Site Selection Process of Sematech
	Background information
	The Site Selection Process
	Why Did Sematech Choose Austin?

	Implications of the Study
	Implications for Austin
	Relating to the Rationality Issue
	Relating to Site Selection



